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analyze to determine its overall effectiveness. The company ' Really nite price. it

sells its findings to clients such as Microsoft (MSFT), Google STORY TOOLS
(GOOG), and Citigroup (C). I recently spent time with A.K.
Pradeep, founder and chief executive officer of

NeuroFocus, to learn how his findings apply to presenting
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1. Place images on the slide's left, text on the right.
ltems in the left field of vision are interpreted by the right [E¥ add to Business Exchange
hemisphere of the brain, which is better at assessing and

processing images. Simply put, the brain prefers this layout.
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Pradeep says most marketers, advertisers, and website
designers fail to follow this fundamental rule. He estimates Slide Shows
that as many as 75 percent of websites get it wrong. In my 1. Twenty Dying Technologies

own experience as a communications coach, | find that most PowerPoint presentations break
this rule as well. Photos and images are often placed all over the slides, with no insight as to
how audience brains will best process the information. Frankly, most people just don't know
because the science is so new.
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2. Use neutral faces. "Our brains are irresistibly drawn to human faces," says Pradeep. RSS Feed: Most Popular Slide Shows
NeuroFocus often recommends that clients portray faces in packaging designs, websites, and
ads. With this caveat: The brain prefers ambiguity. That means effective packaging, ads, and ADS BY GOOGLE
presentations should show faces that are neither smiling nor frowning. Check out the models in . .
) ) ) ) ) PowerPoint Presentations
fashion magazines or cosmetics ads—few smile or frown. There's a reason why the Mona Lisa Razze Dazde Your Clients w/ Hot PowerPoint
has been one of history's most compelling works of art. People are drawn to the puzzle she Designs. Free Sign Up.
www.SlideRocket.com/14DayFreeOffer
represents. DIRECTV - Official Site
DIRECTV Business Packages. Great HD ch,
"The ambiguity grabs us every time," says Pradeep. As a viewer's brain redoubles its effort to Exclusive Sports Pkgs & More.

www.directv.com/business

L L. . . Comcast Business Services
apply the principle of ambiguity to some—not all—of your advertising and presentations, you With All The Features To Help Grow Your Business

engage the brain to an extra degree. And by doing so, you increase the chances that the Business.Comcast.com
overall message vou're conveving will be better and more fully absorbed bv the subconscious."

figure out the puzzle, it forms new connections to register the information. Says Pradeep: "If you

P PDFMYyURL.com


http://www.businessweek.com/smallbiz/content/nov2010/sb2010112_190604.htm#readerComments
http://www.businessweek.com/cgi-bin/email_story/email_cgi.pl?url=http%3A%2F%2Fwww.businessweek.com%2Fsmallbiz%2Fcontent%2Fnov2010%2Fsb2010112_190604.htm&campaign_id=eml
http://www.businessweek.com/print/smallbiz/content/nov2010/sb2010112_190604.htm
http://www.businessweek.com/reprints.htm
http://businessweek.com/blogs/whatsyourstoryidea/
http://digg.com/submit?phase=2&url=http%3A%2F%2Fwww.businessweek.com%2Fsmallbiz%2Fcontent%2Fnov2010%2Fsb2010112_190604.htm&title=A+Neuromarketer%27s+Presentation+Advice&bodytext=A.K.+Pradeep%2C+founder+and+chief+executive+of+NeuroFocus%2C+says+that+how+you+display+visual+information+will+enhance%26mdash%3Bor+detract+from%26mdash%3Bthe+effectiveness+of+your+overall+message
http://www.businessweek.com/smallbiz/content/nov2010/sb2010112_190604.htm#
http://ad.doubleclick.net/click;h=v8/3a47/0/0/%2a/z;44306;0-0;0;27715712;209-120/40;0/0/0;;~sscs=%3f
http://investing.businessweek.com/research/stocks/snapshot/snapshot.asp?symbol=MSFT
http://investing.businessweek.com/research/stocks/snapshot/snapshot.asp?symbol=GOOG
http://investing.businessweek.com/research/stocks/snapshot/snapshot.asp?symbol=C
http://ad.doubleclick.net/click%3Bh%3Dv8/3a47/3/0/%2a/w%3B228838314%3B2-0%3B0%3B53005246%3B4307-300/250%3B39029700/39047457/2%3B%3B%7Efdr%3D223986310%3B0-0%3B0%3B27715712%3B4307-300/250%3B38464791/38482548/1%3B%3B%7Esscs%3D%3fhttp://www.marriott.com/setSCtracking.mi?scid=201098D175230000004&mid=/fairfield-inn/travel.mi
http://www.businessweek.com/smallbiz/content/nov2010/sb2010112_190604.htm#
http://www.businessweek.com/smallbiz/content/nov2010/sb2010112_190604.htm#
http://www.businessweek.com/smallbiz/content/nov2010/sb2010112_190604.htm#
http://www.businessweek.com/lifestyle/content/healthday/645310.html?chan=rss_topStories_ssi_5
http://www.businessweek.com/technology/content/nov2010/tc2010111_884564.htm?chan=rss_topStories_ssi_5
http://www.businessweek.com/lifestyle/content/healthday/645158.html?chan=rss_topStories_ssi_5
http://www.businessweek.com/magazine/content/10_45/b4202022164114.htm?chan=rss_topStories_ssi_5
http://www.businessweek.com/technology/content/nov2010/tc2010111_326784.htm?chan=rss_topStories_ssi_5
http://www.businessweek.com/topStories/rss/topStories.rss
http://www.businessweek.com/smallbiz/content/nov2010/sb2010112_190604.htm#
http://images.businessweek.com/ss/10/10/1021_dying_tech/index.htm?chan=rss_topSlideShows_ssi_5
http://images.businessweek.com/ss/09/10/1028_50_ugliest_cars_of_past_50_years/index.htm?chan=rss_topSlideShows_ssi_5
http://images.businessweek.com/ss/10/10/1028_most_expensive_colleges/index.htm?chan=rss_topSlideShows_ssi_5
http://images.businessweek.com/ss/09/11/1117_best_places_to_raise_kids/index.htm?chan=rss_topSlideShows_ssi_5
http://images.businessweek.com/ss/09/09/0903_places_to_launch_a_career/index.htm?chan=rss_topSlideShows_ssi_5
http://www.businessweek.com/topStories/rss/topSlides.rss
http://www.google.com/url?ct=abg&q=https://www.google.com/adsense/support/bin/request.py%3Fcontact%3Dabg_afc%26url%3Dhttp://www.businessweek.com/smallbiz/content/nov2010/sb2010112_190604.htm%26hl%3Den%26client%3Dca-pub-6185772592614621%26adU%3Dwww.SlideRocket.com/14DayFreeOffer%26adT%3DPowerPoint%2BPresentations%26adU%3Dwww.directv.com/business%26adT%3DDIRECTV%2B-%2BOfficial%2BSite%26adU%3DBusiness.Comcast.com%26adT%3DComcast%2BBusiness%2BServices%26gl%3DUS&usg=AFQjCNGYvaZC_gi6AR4ad5hO78B-clJeMQ
http://googleads.g.doubleclick.net/aclk?sa=l&ai=BjBSkh47RTP_uCen8lQfulLmxD_Gb_9YB-Z_DpxnAjbcBsJ8aEAEYASC6wMQHKAM4AFDVhauHBmDJ5q2H3KPIEaAB642W8gOyARR3d3cuYnVzaW5lc3N3ZWVrLmNvbcgBAdoBSWh0dHA6Ly93d3cuYnVzaW5lc3N3ZWVrLmNvbS9zbWFsbGJpei9jb250ZW50L25vdjIwMTAvc2IyMDEwMTEyXzE5MDYwNC5odG2AAgGoAwHoA9AC6APSAvUDAgAABA&num=1&sig=AGiWqtw3iSOkfttNGPunI4yoAD329TiGLA&client=ca-pub-6185772592614621&adurl=http://27.xg4ken.com/media/redir.php%3Fprof%3D810%26camp%3D14359%26affcode%3Dkw266%26inhURL%3D%26cid%3D6698841305%26networkType%3Dcontent%26utm_source%3Dgoogle%26utm_medium%3Dcpc%26utm_term%3Dpresentation%2520powerpoints%26utm_campaign%3DPresentations%2B-%2BContent%26url%5B%5D%3Dhttp%253A%252F%252Fwww.SlideRocket.com%252Fsignup
http://googleads.g.doubleclick.net/aclk?sa=l&ai=BjBSkh47RTP_uCen8lQfulLmxD_Gb_9YB-Z_DpxnAjbcBsJ8aEAEYASC6wMQHKAM4AFDVhauHBmDJ5q2H3KPIEaAB642W8gOyARR3d3cuYnVzaW5lc3N3ZWVrLmNvbcgBAdoBSWh0dHA6Ly93d3cuYnVzaW5lc3N3ZWVrLmNvbS9zbWFsbGJpei9jb250ZW50L25vdjIwMTAvc2IyMDEwMTEyXzE5MDYwNC5odG2AAgGoAwHoA9AC6APSAvUDAgAABA&num=1&sig=AGiWqtw3iSOkfttNGPunI4yoAD329TiGLA&client=ca-pub-6185772592614621&adurl=http://27.xg4ken.com/media/redir.php%3Fprof%3D810%26camp%3D14359%26affcode%3Dkw266%26inhURL%3D%26cid%3D6698841305%26networkType%3Dcontent%26utm_source%3Dgoogle%26utm_medium%3Dcpc%26utm_term%3Dpresentation%2520powerpoints%26utm_campaign%3DPresentations%2B-%2BContent%26url%5B%5D%3Dhttp%253A%252F%252Fwww.SlideRocket.com%252Fsignup
http://googleads.g.doubleclick.net/aclk?sa=l&ai=BBXyqh47RTP_uCen8lQfulLmxD6f1iu0Bp67cwB_P_6OKG5DqwQMQAhgCILrAxAcoAzgAUPqZ9IQEYMnmrYfco8gRsgEUd3d3LmJ1c2luZXNzd2Vlay5jb23IAQHaAUlodHRwOi8vd3d3LmJ1c2luZXNzd2Vlay5jb20vc21hbGxiaXovY29udGVudC9ub3YyMDEwL3NiMjAxMDExMl8xOTA2MDQuaHRtwAIByAKb6OoNqAMB6APQAugD0gL1AwIAAAQ&num=2&sig=AGiWqtyZiYwJDp_U9w6KHdtO7R7RoRHIlg&client=ca-pub-6185772592614621&adurl=http://na.link.decdna.net/n/80538/87177/ad.doubleclick.net/fzacf2%3B11%3B4%3B%3B8%3B7r0f%3B%3B1lmpe5%3B%3B%3B%3B1%3B/i/c%3F0%26pq%3D%252fclk%253b219933581%253b43353712%253bi%253fhttp%253a%252f%252fwww%252edirectv%252ecom%252fDTVAPP%252fcontent%252fbusiness%253fCMP%253dKNC%252dMC%252dGoogle%252dCom%252dMain%252dContPl%252dCNT%252dCom%255fCNT%255fBusiness%255fOwners%2526dnaomn%253d%253cx%253dthirdPartyTracking%2528%2527%252c%2527%252c1%252c255%2529%253e
http://googleads.g.doubleclick.net/aclk?sa=l&ai=BBXyqh47RTP_uCen8lQfulLmxD6f1iu0Bp67cwB_P_6OKG5DqwQMQAhgCILrAxAcoAzgAUPqZ9IQEYMnmrYfco8gRsgEUd3d3LmJ1c2luZXNzd2Vlay5jb23IAQHaAUlodHRwOi8vd3d3LmJ1c2luZXNzd2Vlay5jb20vc21hbGxiaXovY29udGVudC9ub3YyMDEwL3NiMjAxMDExMl8xOTA2MDQuaHRtwAIByAKb6OoNqAMB6APQAugD0gL1AwIAAAQ&num=2&sig=AGiWqtyZiYwJDp_U9w6KHdtO7R7RoRHIlg&client=ca-pub-6185772592614621&adurl=http://na.link.decdna.net/n/80538/87177/ad.doubleclick.net/fzacf2%3B11%3B4%3B%3B8%3B7r0f%3B%3B1lmpe5%3B%3B%3B%3B1%3B/i/c%3F0%26pq%3D%252fclk%253b219933581%253b43353712%253bi%253fhttp%253a%252f%252fwww%252edirectv%252ecom%252fDTVAPP%252fcontent%252fbusiness%253fCMP%253dKNC%252dMC%252dGoogle%252dCom%252dMain%252dContPl%252dCNT%252dCom%255fCNT%255fBusiness%255fOwners%2526dnaomn%253d%253cx%253dthirdPartyTracking%2528%2527%252c%2527%252c1%252c255%2529%253e
http://googleads.g.doubleclick.net/aclk?sa=l&ai=BsySxh47RTP_uCen8lQfulLmxD56YsdABzqaLqhjAjbcB8OW1BBADGAMgusDEBygDOABQ2ZXq9AVgyeath9yjyBGgAfK8gfgDsgEUd3d3LmJ1c2luZXNzd2Vlay5jb23IAQHaAUlodHRwOi8vd3d3LmJ1c2luZXNzd2Vlay5jb20vc21hbGxiaXovY29udGVudC9ub3YyMDEwL3NiMjAxMDExMl8xOTA2MDQuaHRtyAK2_P4RqAMB6APQAugD0gL1AwIAAAQ&num=3&sig=AGiWqtxAupueJ1D0HES2Ka_Gp3rFPQFrtA&client=ca-pub-6185772592614621&adurl=http://111.xg4ken.com/media/redir.php%3Fprof%3D44%26camp%3D7305%26affcode%3Dcr123644%26cid%3D6437321934%7C59363%7Cbusiness%2520start%2520up%26mType%3D%26networkType%3Dcontent%26K_CLICKID%3D_kenshoo_clickid_%26url%5B%5D%3Dhttp%253A%252F%252Fbusiness.comcast.com%252Flp%252Finternet-services-s.aspx%253FCMP%253DKNC-GGLCON-s-90440093857%25269gtype%253Dcontent%25269gkw%253Dbusiness%2520start%2520up%25269gad%253D6437321934.1%25269gag%253D1552132854%2526s_kwcid%253DTC%257C17869%257Cbusiness%2520start%2520up%257Cwww.businessweek.com%257CC%257C%257C6437321934%26s_kwcid%3DTC%7C17868%7Cbusiness%2520start%2520up%7Cwww.businessweek.com%7CC%7C%7C6437321934
http://googleads.g.doubleclick.net/aclk?sa=l&ai=BsySxh47RTP_uCen8lQfulLmxD56YsdABzqaLqhjAjbcB8OW1BBADGAMgusDEBygDOABQ2ZXq9AVgyeath9yjyBGgAfK8gfgDsgEUd3d3LmJ1c2luZXNzd2Vlay5jb23IAQHaAUlodHRwOi8vd3d3LmJ1c2luZXNzd2Vlay5jb20vc21hbGxiaXovY29udGVudC9ub3YyMDEwL3NiMjAxMDExMl8xOTA2MDQuaHRtyAK2_P4RqAMB6APQAugD0gL1AwIAAAQ&num=3&sig=AGiWqtxAupueJ1D0HES2Ka_Gp3rFPQFrtA&client=ca-pub-6185772592614621&adurl=http://111.xg4ken.com/media/redir.php%3Fprof%3D44%26camp%3D7305%26affcode%3Dcr123644%26cid%3D6437321934%7C59363%7Cbusiness%2520start%2520up%26mType%3D%26networkType%3Dcontent%26K_CLICKID%3D_kenshoo_clickid_%26url%5B%5D%3Dhttp%253A%252F%252Fbusiness.comcast.com%252Flp%252Finternet-services-s.aspx%253FCMP%253DKNC-GGLCON-s-90440093857%25269gtype%253Dcontent%25269gkw%253Dbusiness%2520start%2520up%25269gad%253D6437321934.1%25269gag%253D1552132854%2526s_kwcid%253DTC%257C17869%257Cbusiness%2520start%2520up%257Cwww.businessweek.com%257CC%257C%257C6437321934%26s_kwcid%3DTC%7C17868%7Cbusiness%2520start%2520up%7Cwww.businessweek.com%7CC%7C%7C6437321934
http://pdfmyurl.com?otsrc=watermark&otclc=0.01
http://pdfmyurl.com?otsrc=watermark&otclc=0.01

3. Apply unique fonts. Font structure plays an important role in advertising, packaging, and
presentations. That's because novel stimuli activate both attention and memory retention.
Novelty—especially in font choices—contributes to interest, surprise, attraction, and purchase
decisions.

"Packages that have interesting, unique, or funky fonts convey a sense of whimsy and a sense
of the product," explains Pradeep. Coca-Cola (KO) is an excellent example of a brand whose
font expresses the brand, even from a distance. Now | know why my PowerPoint designer
pushes me to use nontraditional fonts such as Myriad Pro, instead of relying on the standard
Arial or Times New Roman. She intuitively knows what brain science is confirming. The brain is
attracted to novelty.

To reinforce the concept of novelty, Pradeep uses the analogy of a monkey swinging through
the trees, spotting a plant with a new kind of fruit. The fruit could represent a new nutritional
source for the monkey (a benefit). First the monkey must notice it (pay attention). Second, he
has to remember where he saw it. So use unique or unusual fonts—within limits. Pradeep has
discovered that packages using more than two kinds and three sizes of fonts suffer major drops
in effectiveness vs. packages with fewer fonts and font sizes. | would extrapolate that the same
applies to the visual presentation of material in a PowerPoint deck.

These findings are intuitive to many of us. I'm in the midst of judging a presentation contest and
am noticing that many of the entries follow the principles Pradeep has discovered with the help
of electrodes. They use effective images, ambiguous faces, and novel fonts. | don't think
designers are following these rules because they've studied brain science; they just find it
appealing. Still, as Pradeep likes to repeat, now that you know what the brain prefers, follow the
rules.

Carmine Gallo is the communication skills coach for the world's most admired brands. He is a popular
speaker and the author of several books including The Presentation Secrets of Steve Jobs and The
Innovation Secrets of Steve Jobs. More of Gallo's columns are available in his biweekly series.
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