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Neuroscience researcher NeuroFocus has been acquired by Nielsen, which has
held a minority investmentin the firm since 2008.

The company becomes part of Nielsen’s product innovation practice, which works
to develop new solutions for Nielsen clients. We spoke to NeuroFocus CEO AK
Pradeep about what the buyout means for the future of the business.

What changes will there be in howNeuroFocus operates?

The only big change is that we have a giant space rocket strapped to our backs.
Nielsen is an extraordinary company that has been revitalised by Dave Calhoun,
its CEO, and is globally charging on so many fronts. So adding, integrating and
many times leading with the neuroscience that NeuroFocus pioneers creates an
extraordinarily charged set of customer value propositions. At NeuroFocus the
difference we see is that numerous markets are open to us, numerous clients are
open to us but, more importantly, the differentiated strategic Nielsen offerings when
combined with NeuroFocus are really capturing the attention of clients around the
world.

In what areas are you combining NeuroFocus’s expertise with Nielsen’s
offerings?

There are numerous places.Any time a company tries to do innovation, most
companies use Nielsen Bases as their engine for measuring, predicting and
analysing it. Combining what NeuroFocus does with those predictive innovation
engines is extraordinarily powerful in the marketplace.

Both Nielsen in the US and AGB across the world create ratings of people looking
at entertainment content. Imagine, in addition to getting the number of people that
watch a show, being able to integrate with those measurements the neurometrics
of how people felt about that content. That could change the face of how
entertainment is being measured.

Imagine being able to integrate neurometrics with the way things are measured in
online panels — where all we have currently are the number of clicks and eyeballs.

Nielsen is the largest provider of retail and media measurement — what
consumers watch and what consumers buy.Alot of what NeuroFocus does is
investigate why consumers watch and why consumers buy. If you integrate the
what and the why, you get a chance at some ground-breaking insights.
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We live in a very exciting time — there’s a general recognition of how neuroscience
and neuromarketing play a very importantrole in understanding consumers much
better than we ever have. So far we have looked at consumers’ words and tried to
make sense of them. Now we look at consumers’ silences and make sense of
them. It's a very interesting way to look at it.

NeuroFocus chose not to take part in the ARF’s NeuroStandards
project. Howdo you reassure clients that what you’re doing is
scientifically robust?

We’ve been in neuromarketing for six years and from the first day we’ve had neuro
standards operating. In fact NeuroFocus is IRB-certified [IRBs are institutional
review boards — committees empowered by government agencies in the US to
regulate research involving human subjects].

Long before the ARF dreamed up neuro standards, we've been operating with
neuro standards. If you look at my advisory board, these are some of the topmost
neuroscientists and the same standards by which they run their labs have guided
our labs, because they're affiliated with us. We will always offer such standards.

Every algorithm that we use comes from published literature in the world of
neuroscience. The scientists that work with us are the ones that created these
algorithms. We are very comfortable that the clients that choose us have done
enough due diligence on us to choose us over others.

Standards are notjusta binder, they're nota study somebody does, they're
everyday operating protocols and every NeuroFocus lab across the world has
these standards for every study. We live and breathe standards every day.

Followuson
twikker

Have your say

Please add your comment. You can include links, but HTML is not permitted.
Your email address will not be displayed on the site. Allcomments are
moderated.

Name ‘ ‘ *
E-mail ‘ ‘

Comment *
Postas OAnonymously *

@Display name

Eirrint | ElEmail | = 1 Share (2 Comment

@ Save

)

Opinionology

You ask. The world answers.

Omnibus Services

Regular, representative

surveys amongst the
population

Contact Us | Advertising Information | Terms and Conditions | Privacy Policy
Sitemap | A-Z Subjects | A-Z Contributors | Publication Index

Research products and services are provided by MRS | Site powered by Webvision


http://www.research-live.com/news/technology/neurofocus-announces-own-neuromarketing-guidelines/4003703.article
http://www.twitter.com/researchlive
javascript:window.print()
http://www.research-live.com/EmailaFriend.aspx?js=yes&height=auto&width=470&storycode=4005367
http://www.addthis.com/bookmark.php
http://www.research-live.com/features/joining-nielsen-is-like-having-a-rocket-strapped-to-our-backs/4005367.article#comments_form
http://www.research-live.com/signin.aspx?js=yes&rtn=http://www.research-live.com/features/joining-nielsen-is-like-having-a-rocket-strapped-to-our-backs/4005367.article&height=auto&width=600
http://googleads.g.doubleclick.net/aclk?sa=L&ai=BpGvjNWjyTf2XMsmBlgfZifGDBubAweQBAAAAEAEgADgAULGurqj5_____wFYpsKV7RtgyQaCARdjYS1wdWItMTc2MTU3MDc2NzE5NjI2NrIBFXd3dy5yZXNlYXJjaC1saXZlLmNvbboBCWdmcF9pbWFnZcgBA9oBc2h0dHA6Ly93d3cucmVzZWFyY2gtbGl2ZS5jb20vZmVhdHVyZXMvam9pbmluZy1uaWVsc2VuLWlzLWxpa2UtaGF2aW5nLWEtcm9ja2V0LXN0cmFwcGVkLXRvLW91ci1iYWNrcy80MDA1MzY3LmFydGljbGXgAQSpAiLYpT-cRLs-wAIC4AIA6gIfNTc0Ny9yZXNlYXJjaC1saXZlLmNvbS9GZWF0dXJlc_gC8NEekAPQBZgDjAaoAwHQBJBO4AQB&num=0&sig=AGiWqtzDts7fno-hlSvPdwV6XY3C1oVctw&client=ca-pub-1761570767196266&adurl=http://www.opinionology.com/
http://googleads.g.doubleclick.net/aclk?sa=L&ai=BeLIsNWjyTcSNNMjPlQeKsZHKBe7wsPYBAAAAEAEgADgAUPn0lpP______wFY1rjPhRRgyQaCARdjYS1wdWItMTc2MTU3MDc2NzE5NjI2NrIBFXd3dy5yZXNlYXJjaC1saXZlLmNvbboBCWdmcF9pbWFnZcgBA9oBc2h0dHA6Ly93d3cucmVzZWFyY2gtbGl2ZS5jb20vZmVhdHVyZXMvam9pbmluZy1uaWVsc2VuLWlzLWxpa2UtaGF2aW5nLWEtcm9ja2V0LXN0cmFwcGVkLXRvLW91ci1iYWNrcy80MDA1MzY3LmFydGljbGXgAQWpAiLYpT-cRLs-wAIC4AIA6gIfNTc0Ny9yZXNlYXJjaC1saXZlLmNvbS9GZWF0dXJlc_gC8NEekAPQBZgDjAaoAwHQBJBO4AQB&num=0&sig=AGiWqtyjztAakxXT3lzPDMJaaaeqGhSBmQ&client=ca-pub-1761570767196266&adurl=http://www.gfknop.com/expertise/omnibus/index.en.html
http://www.research-live.com/contact-us/
http://www.research-live.com/advertising-information/
http://www.research-live.com/terms-and-conditions/
http://www.research-live.com/privacy-policy/
http://www.research-live.com/sitemap/
http://www.research-live.com/a-z-subjects/
http://www.research-live.com/a-z-contributors/
http://www.research-live.com/publication-index/
http://www.mrs.org.uk
http://www.abacusemedia.com/webvision

